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Shoppers’ indecisiveness

is a matter of culture and product
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Brands invest $500 billion per year
on better physical shelf space in stores
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Where do marketers spend their online marketing budget
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£0% of the online advertising budget
goes on search

@— Search engine

o Facebook 4° Banners 4@ Video
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Where do consumers decide what to buy

70% of the consumers make
their decision in the store
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807% of the shoppers in Amazon don't go further
than the Ist result page
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in Amazon's search result
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